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Feed summary
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This study covers 77,552 companies worldwide related with the Artificial
Intelligence, Machine Learning and Data Analytics industries. All the
data about companies, acquisitions and founding rounds was extracted
on December 3, 2023. Deals, rounds and companies founded after this
date have not been included.

In this Market Analysis you will be able to solve your doubts regarding
what type of investors are investing in the sector, what type of
companies are acquiring market share companies, how much
investment has been made and is expected to be made...

https://bakertillygda.com/


Overview

71 K 
Active 

26 K 
Funded

$613 bn 
Funding

68.14 K
Rounds

524
IPOs

131 K
Investments 

made

5,667
Acquisitions by 

Sector’s 
Companies

5,940
Sector’s 

Companies 
acquired

Source: Crunchbase
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WordCloud

© Baker Tilly
Source: Crunchbase



What are Artificial Intelligence, 
Machine Learning and Data 
Analytics?
Data Analytics, Artificial Intelligence, and Machine Learning (ML) are not merely distinct disciplines;
they form an intricate web of knowledge extraction and decision-making. While data analytics
delves into the intricacies of data sets, unravelling patterns, trends, and insights, AI and ML provide
the tools and frameworks to automate and enhance this analytical process.

The convergence of these three disciplines yields a wealth of benefits for organizations across
industries:

• Predictive Insights: data analytics, AI, and ML empower organizations to forecast future
trends, identify potential risks, and make strategic decisions based on predicted outcomes.

• In-depth Understanding: these technologies provide a comprehensive understanding of data,
encompassing structured, unstructured, qualitative, and quantitative data sources.

• Enhanced Decision-Making: by extracting actionable insights from data, organizations can
make informed decisions that optimize operations, improve customer experiences, and drive
innovation.

• Efficient Network Management: AIOps, operations powered by AI, leverage data analytics
and ML to streamline network troubleshooting, enhance security, and optimize network
performance.

© Baker Tilly



Exploring Machine Learning

At its core, machine learning (ML) is the science of enabling machines to learn from data and
improve their performance without explicit programming. It is a vast and intricate field that employs
specialized algorithms, statistical methods, and automation to extract knowledge from vast
datasets. ML is closely intertwined with artificial intelligence (AI), as both disciplines aim to
empower machines to mimic human intelligence and perform tasks autonomously.

The primary objective of ML is to empower machines to make informed decisions based on
patterns, behaviours, trends, and preferences. By analysing data patterns, ML algorithms can
identify hidden relationships and make predictions about future events. This capability has far-
reaching applications in various industries, from healthcare to finance to manufacturing.

Here are some of the key benefits of machine learning:
• Predictive Analytics: ML algorithms can analyse historical data and current trends to predict

future outcomes, enabling organizations to make proactive decisions and optimize their
operations.

• Improved Efficiency: ML can automate repetitive tasks, reduce human error, and streamline
processes, leading to significant efficiency gains.

• Personalized Experiences: ML can analyse user behaviour and preferences to deliver
tailored recommendations, content, and services, enhancing customer satisfaction and
engagement.

• Increased Automation: ML can automate complex tasks that were previously performed
manually, freeing up human resources for more strategic and value-added activities.

© Baker Tilly



Segmentation
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AI, ML & Data 
Analytics

Tech
- Deep learning
- Machine Learning
- NLP
- Speech Recognition
- Computer Vision
- Predictive Modeling

Region

- North America
- Europe
- Asia-Pacific
- Middle East and Africa
- Latin America

End user

- BSFI
- Advertising & Media
- Manufacturing
- Retail
- Agriculture
- Healthcare
- Transport & Logistics
- Law
- Others

Solution

- Data Management
- Fraud & Security 
Intelligence
- Data Mining
- Process Optimization 
- Predictive Maintenance
- Others

Type
- Descriptive Analytics
- Diagnosis Analytics
- Predictive Analytics
- Supervised Learning
- Unsupervised Learning
- Knowledge-Based AI
- Reactive AI
- Others

Application
- Enterprise Resource Planning
- Customer Relationship 

Management
- Supply Chain Management
- Human Resource Management
- Database Management
- Others



Clustering by 
#Funding (2022)

Source Crunchabse.

We highlight two groups or business models classified according to the
description of the companies:

• Data Science & Big Data companies.

• Robotic Automation industry.

• Analytics & AI for Healthcare industry.

These specific groups are the ones that have received the most rounds
in 2022. Data science & Big data and Robotic Automation developments
are reflected in a total of 266 and 192 number of rounds respectively.
Companies such as Fractal Analytics raised $360M, while Astronomer
secured $213M.

At the same time, the rounds held by companies targeting the medical or
patient care industry should be highlighted. This type of company had a
very important boom due to Covid-19, but what is relevant is that they are
still very active in the sector. In reference to 2022, despite a 25%
decrease in the number of rounds, it continues to be the sector with the
highest number of funding rounds.

© Baker Tilly



Clustering by 
#Acquisitions (2022)

Source Crunchabse.

In terms of acquisitions, the groups achieved through company
descriptions are similar:

• Analytics, Big Data and Data Science.

• Machine Learning.

• Health care industry.

In terms of acquisitions, Analytics, Big Data and Data Science niche had
an increase of 12.9% in 2022.

Being an emerging and evolving niche, Machine Learning companies in
2022 have seen an increase of 18.2% in acquisitions. Companies such
as Streamlit (bought by Snowflake) or Zymergen (bought Ginkgo
Bioworks) stand out.

And finally, the Health Care industry, which, as with the rounds, stands
out in the field of acquisitions. Companies such as Artemis Health
(bought by Nomi Health) or Diameter Health (bought by Availity) have
already been acquired in 2022.

© Baker Tilly



Value Chain
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1. Data Acquisition: The first step in the value chain is data acquisition. This involves collecting, cleaning,
and preparing data for analysis. Data can come from a variety of sources, including sensors, databases, and
social media. The quality and quantity of data are crucial for the accuracy of AI, ML, and data analytics
models.

2. Data Preparation: Once data has been acquired, it needs to be prepared for analysis. This involves
cleaning the data to remove errors and inconsistencies, and transforming the data into a format that can be
used by AI, ML, and data analytics models. This step is critical for ensuring that the models produce accurate
results.

3. Model Building: The next step is model building. This involves creating AI, ML, and data analytics models
that can be used to extract insights from the data. There are many different models available, each with its
own strengths and weaknesses. The choice of model depends on the specific task at hand.

4. Model Training: Once models have been built, they need to be trained on data. This involves feeding the
models data and adjusting their parameters until they can accurately predict or classify new data. The training
process can be time-consuming, but it is essential for ensuring that the models produce accurate results.

5. Model Deployment: Once models have been trained, they can be deployed to real-world applications.
This involves integrating the models into existing systems or developing new applications that use the
models. Deployment can be challenging, as it requires careful consideration of factors such as security,
performance, and scalability.

6. Monitoring and Tuning: Once models are deployed, they need to be monitored and tuned on an ongoing
basis. This involves tracking the performance of the models and making adjustments as needed. Monitoring
and tuning are essential for ensuring that the models remain accurate and relevant over time.

7.Value Creation: The final step in the value chain is value creation. This involves using the insights
generated by AI, ML, and data analytics to improve decision-making, optimize processes, and drive
innovation.



SWOT
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Strengths
Advanced Processing Capability. AI, ML and Data Analytics tools can
process large volumes of data quickly and efficiently, identifying complex
patterns and conducting predictive analyses.
Automation. The incorporation of artificial intelligence allows the
automation of routine tasks in data analysis, improving efficiency and
reducing the time needed for results.
Enhanced Decision-Making. By utilizing machine learning models, AI
Analytics can provide more accurate insights and assist in strategic
decision-making based on data.
Adaptability. AI can adapt and learn continuously when faced with new
datasets, making it versatile in different environments and contexts.

Threats

Competition. The industry faces intense competition from large
technology companies and startups that are developing their own
analytics solutions.
Regulatory environment. The regulatory environment around data
privacy and security is rapidly evolving, which could create challenges for
tech companies.
Cybersecurity threats. Cybersecurity threats could compromise the
security and integrity of data, leading to a loss of trust among customers
and reduced demand for data analytics solutions.

Opportunities

Expansion into Verticals. AI, ML and Data Analytics can expand into
various sectors such as healthcare, finance, manufacturing, etc., offering
opportunities for specialized applications and tailor-made solutions.
Improved User Experience. AI can contribute to improving the user
experience through personalized services and more accurate
recommendations.
Growing adoption. The growing adoption of artificial intelligence and
machine learning is expected to create new opportunities for data analytics
companies.

Weaknesses

Dependency on Quality Data. AI & Data Analytics are vulnerable when
the input data is of low quality or biased, potentially affecting the quality of
the results.
Resource Requirements. Implementing AI solutions often requires
significant investments in computational resources, specialized skills, and
development time.
Interpretation of Results. Interpreting results generated by machine
learning models can be challenging, especially with complex models,
potentially impacting confidence in the provided insights.

https://bakertillygda.com/


The worldwide market for Artificial Intelligence is projected to 
experience significant growth in the coming years. According Business 
Research, the industry is expected to increase from $515.31 billion in 
2023 to $2 trillion by 2030, representing a compound annual growth 

rate (CAGR) of 21.6%. 

Source: Business Research

Market Value
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https://www.fortunebusinessinsights.com/industry-reports/artificial-intelligence-market-100114
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Market Trends

1. AI-Driven & Data-Centric Decision-Making

2. Predictive Analytics

3. Automation

4. Generative AI

5. Cloud Services

© Baker Tilly

6. Edge Computing

7. Ethical AI & AI Legislation

8. Customer Experience Analytics

9. External/Open Data

10. Augmented Working

https://bakertillygda.com/


AI-Driven & Data-
Centric Decision-Making

© Baker Tilly

In the landscape of decision-making, the convergence of Artificial Intelligence (AI) and data-
centric methodologies defines the paradigm of AI-Driven & Data-Centric Decision-Making.
Within this trend, three key dimensions emerge, each contributing to the enhancement of
decision-making processes in a dynamic and technologically-driven environment.

1. Enhanced Human-AI Collaboration

An integral facet focuses on improving collaboration between humans and AI systems.
Streamlining user interfaces for intuitive interaction fosters productive partnerships, allowing
users to capitalize on AI capabilities in decision-making processes.

2. Ethical AI Integration

Embedded ethical considerations are gaining prominence within AI-driven decision-making.
This dimension emphasizes the need to address algorithmic biases, safeguard privacy, and
uphold ethical standards, ensuring fairness and transparency in decision outcomes.

3. Continuous Learning Systems

Advancing decision-making capabilities involves the implementation of AI systems designed
for continuous learning. This dimension advocates for adaptive models that evolve with
changing data dynamics, enhancing decision accuracy and organizational
responsiveness over time.
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In 2022, Google acquired Mandiant, a leading provider of cybersecurity solutions that utilize
AI and machine learning to detect and respond to cyberattacks. This acquisition marked a
significant strategic move for Google to bolster its cybersecurity capabilities and expand its
reach into the data-driven decision-making market.

Google's M&A strategy for integrating Mandiant involved several key steps:

• Integration of Mandiant Security Solutions: Google integrated Mandiant's security
solutions into its cloud-based security platform, providing businesses with a unified
cybersecurity experience.

• Development of Specialized AI-Driven Security Solutions: Google developed
specialized AI-driven security solutions for specific industries and use cases, leveraging
Mandiant's expertise to address the unique needs of different business domains.

• Talent Acquisition and Retention: Google invested in acquiring and retaining Mandiant's
skilled workforce, ensuring that the company's innovation and expertise would remain a
key asset.

AI-Driven & Data-
Centric Decision-Making



Predictive Analytics
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Predictive analytics has become a vital tool for organizations aiming to extract insights from
data sets and make informed decisions. This involves using statistical techniques to analyze
historical data, revealing patterns that forecast future outcomes. Predictive analytics
empowers businesses to anticipate customer behaviour, optimize operations, and
manage risks effectively.

1. Data Democratization:

Traditionally limited to data scientists, predictive analytics is becoming more accessible to a
broader audience, including business analysts and frontline employees. User-friendly tools
and platforms simplify model creation and deployment, driving this trend.

2. Real-time Predictive Analytics:

The shift towards real-time predictive analytics is driven by the increasing availability of real-
time data. This approach allows businesses to extract insights as data is generated, enabling
faster, more informed decisions and immediate adaptation to market changes.

3. Effective communication of predictive analytics:

There is a growing emphasis on creating immersive visualizations that present complex
data in an easily understandable and engaging manner. These visuals facilitate
communication across the organization, ensuring a shared understanding and promoting
data-driven decision-making.

https://bakertillygda.com/


Predictive Analytics
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Biopharmaceutical New Technologies (BioNTech) has completed the acquisition of
InstaDeep, a company specializing in artificial intelligence (AI) for drug discovery and
development. The deal was valued at approximately €500 million in cash, BioNTech shares,
and performance-based future milestone payments.

InstaDeep is a leading AI company with expertise in reinforcement learning, natural
language processing, predictive analytics and computer vision. The company has
developed AI-powered tools for drug discovery, including a platform for predicting drug-
target interactions and a system for analyzing clinical trial data.

The acquisition of InstaDeep will accelerate BioNTech's AI-driven drug discovery efforts and
strengthen its position as a leader in personalized medicine. InstaDeep's technologies will be
integrated into BioNTech's drug discovery pipeline, helping the company to identify and
develop new therapies for a wide range of diseases.

https://bakertillygda.com/


Automation
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In today's competitive landscape, automation is rapidly transforming the way organizations operate,
enabling businesses to streamline processes, enhance productivity, and gain a competitive edge.
Automation encompasses the use of technology to automate tasks that were previously performed
manually.

1. Robotic Process Automation (RPA)

RPA is a rapidly growing field that focuses on automating repetitive and rule-based tasks. RPA
robots can mimic human actions to automate tasks across various industries, from finance and
accounting to customer service and IT.

2. Low-code/No-code Automation

Low-code/no-code platforms are making it easier for businesses to automate processes without
requiring extensive coding knowledge. These platforms provide drag-and-drop interfaces and pre-built
automations, enabling businesses to quickly and easily automate tasks.

3. Cognitive Automation

Cognitive automation leverages artificial intelligence (AI) and machine learning (ML) to automate tasks
that require decision-making and complex logic. Cognitive automation systems can learn from data
and adapt to changing requirements, enabling businesses to automate more complex processes.
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Siemens acquired Mendix, a leading low-code application platform. This acquisition marked a
significant strategic move for Siemens to expand its low-code automation capabilities and strengthen
its position in the rapidly growing digital enterprise market.

Siemens' M&A strategy for integrating Mendix involved several key steps:

• Integration of Low-Code Capabilities: Siemens integrated Mendix's low-code platform into its
broader digital enterprise solutions portfolio, providing businesses with a unified low-code
development experience.

• Development of Specialized Low-Code Solutions: Siemens developed specialized low-code
solutions for specific industries and use cases, leveraging Mendix's capabilities to address the
unique needs of different business domains.

• Talent Acquisition and Retention: Siemens invested in acquiring and retaining Mendix's skilled
workforce, ensuring that the company's innovation and expertise would remain a key asset.

Automation



Generative AI
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Generative AI has emerged as a transformative force, revolutionizing the way we interact
with data, create content, and solve complex problems. From developing groundbreaking
artistic masterpieces to powering personalized customer experiences, generative AI is
rapidly expanding its reach and impact across industries. Three key trends are shaping the
future of generative AI companies:

1. Multimodal AI Models

Traditional generative AI models have focused primarily on text or images, but the future lies
in multimodal models that can seamlessly integrate and interpret data from multiple
sources, including audio, video, and sensory data. This convergence of modalities will
enable generative AI to create more immersive and personalized experiences, enhancing
user engagement and driving innovation.

2. AI-Powered Digital Employees

Generative AI is poised to transform the workplace by introducing AI-powered digital
employees and expert workers. These intelligent assistants will automate repetitive tasks,
provide personalized guidance, and streamline communication, freeing up human
employees to focus on more strategic and creative endeavors. This collaboration between
humans and AI will foster a more efficient, productive, and innovative work environment.

3. Generative Search

Generative search engines are revolutionizing how we interact with digital information. By
understanding the context and intent of user queries, these AI-powered systems can
generate personalized responses that provide comprehensive and relevant information.
This shift from keyword-based search to contextual understanding will enhance the search
experience and empower users to discover the information they need more effectively.

https://bakertillygda.com/
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Microsoft has made a bold and strategic move by investing in OpenAI, a company
dedicated to advancing and developing AI. This landmark deal marks a significant step
forward in the commercialization of AI technology and sets the stage for a new era of
innovation and collaboration.

Microsoft's investment in OpenAI is not merely a financial transaction; it represents a deep
commitment to fostering open innovation and AI development:

• Enhanced AI Innovation: Microsoft's financial backing and technical expertise will fuel
OpenAI's research efforts, enabling it to push the boundaries of AI development and
create even more powerful and versatile AI models.

• Accelerated Commercialization: Microsoft's partnership will accelerate the
commercialization of OpenAI's technologies, bringing them to market more quickly and
effectively, benefiting businesses and consumers alike.

• Responsible AI Development: OpenAI's commitment to responsible AI development
aligns perfectly with Microsoft's values, ensuring that AI is developed and deployed in a
way that benefits society while minimizing potential risks.

Generative AI

https://bakertillygda.com/


Cloud Services
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In the realm of technology, cloud services have emerged as a transformative force,
revolutionizing the way organizations operate and interact with data. Cloud computing
offers a multitude of benefits, including scalability, cost-effectiveness, and enhanced
efficiency, enabling businesses to focus on their core competencies while leveraging
cutting-edge technology. To stay ahead of the curve, cloud service providers (CSPs)
are constantly adapting to the changing demands of the market. As the industry
matures, several key trends are emerging, shaping the future of cloud services.

1. Multi-Cloud and Hybrid Cloud Adoption

The traditional approach of relying on a single cloud provider is giving way to a more
diversified strategy, characterized by multi-cloud and hybrid cloud deployments. This
approach allows organizations to leverage the strengths of different cloud providers,
ensuring greater flexibility, resilience, and adaptability.

2. Edge Computing

Edge computing is rapidly gaining traction as a means of delivering computing
resources closer to the data source. This approach is particularly beneficial for latency-
sensitive applications, such as IoT devices, autonomous vehicles, and real-time
analytics.

3. Artificial Intelligence (AI) and Machine Learning (ML) Integration

AI and ML are being integrated into cloud services at an unprecedented pace. These
technologies are enabling CSPs to offer a wider range of intelligent services, such as
predictive analytics, natural language processing, and computer vision.
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Microsoft is one of the leading cloud services providers, and it has been aggressively
pursuing an acquisition strategy to expand its market share and capabilities. In recent
years, Microsoft has acquired several companies with expertise in AI, machine learning,
and security, including Nuance Communications, LinkedIn, and GitHub.

Microsoft's acquisitions have helped the company to expand its cloud offerings and
make them more competitive with rivals like Amazon Web Services (AWS) and Google
Cloud Platform (GCP). By acquiring companies with complementary technologies and
expertise, Microsoft is able to provide a more comprehensive and integrated cloud
solution for businesses.

Cloud Services



Edge Computing
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Edge computing is a paradigm shift in computing, moving data processing and analysis closer
to the source of data generation. This distributed approach offers several benefits, including
reduced latency, improved security, and enhanced scalability. As businesses adopt edge
computing, three key trends are shaping the market:

1. Multi-access Edge Computing (MEC)

The convergence of edge computing and 5G networks is creating a powerful ecosystem for real-
time applications. MEC enables 5G networks to offload data processing to edge nodes,
reducing latency and enabling on-device analytics. This convergence is driving the development
of new edge computing applications in areas such as augmented reality, autonomous vehicles,
and smart cities.

2. Edge Data Centers

Edge data centers are emerging as a critical infrastructure to support the growing demand for
edge computing. These distributed data centers are strategically located close to data sources,
providing the necessary processing power and storage capacity to support real-time
applications. The development of edge data centers is fostering innovation in edge computing
solutions and enabling businesses to leverage the power of distributed computing.

3. Edge-to-Cloud Integration

As edge computing deployments expand, the need for seamless integration with cloud-based
services is increasing. Edge-to-cloud integration enables businesses to leverage the strengths of
both edge and cloud computing, ensuring that data can be securely transferred and analyzed
across the network. This integration is facilitating the development of hybrid edge-cloud
architectures that optimize data processing and analysis based on location and application
requirements.

https://bakertillygda.com/


Edge Computing
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In 2020, Microsoft acquired Affirmed Networks, a leading provider of edge computing solutions.
This acquisition marked a significant strategic move for Microsoft to expand its edge computing
capabilities and strengthen its position in the cloud computing market.

Microsoft's M&A strategy for integrating Affirmed Networks involved several key steps:

• Integration of Edge Computing Capabilities: Microsoft integrated Affirmed Networks' edge
computing platform into its Azure stack, providing businesses with a unified edge computing
experience.

• Development of Specialized Edge Computing Solutions: Microsoft developed specialized
edge computing solutions for specific industries and use cases, leveraging Affirmed Networks'
capabilities to address the unique needs of different business domains.

• Talent Acquisition and Retention: Microsoft invested in acquiring and retaining Affirmed
Networks' skilled workforce, ensuring that the company's innovation and expertise would
remain a key asset.

https://bakertillygda.com/


Ethical AI & AI Legislation
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The ethical development and deployment of AI are becoming increasingly important as AI
becomes more pervasive in society. Businesses are increasingly looking for ways to develop
and use AI in a responsible and ethical manner, and governments are enacting new laws
and regulations to govern AI. Several key trends are shaping the future of ethical AI and AI
legislation companies.

1. Focus on Explainable AI (XAI)

XAI is a growing field that focuses on making AI models more transparent and
understandable. This is important, as it can help to build trust in AI systems and ensure that
they are not biased or discriminatory. Companies are developing new XAI techniques to make
their AI models more transparent, and governments are exploring ways to regulate the use of
XAI.

2. Emerging AI Ethics Frameworks

AI ethics frameworks are being developed to provide guidance on the ethical development
and deployment of AI. These frameworks are helping to ensure that AI is developed and used
in a way that is aligned with human values and principles. Companies are adopting AI ethics
frameworks to guide their AI development and deployment efforts, and governments are
incorporating AI ethics frameworks into their legislation.

3. Growth of AI Ethics Consulting Services

The demand for AI ethics consulting services is growing as businesses and governments seek
expert advice on ethical AI. AI ethics consultants help businesses to develop and implement
ethical AI practices, and they help governments to develop and enforce AI ethics regulations.
The growth of AI ethics consulting services is creating new opportunities for businesses that
are specialized in this area.
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IBM is a leading provider of AI solutions, and it has established a dedicated Ethics & Society
Division to address the ethical challenges of AI. The Ethics & Society Division develops AI
ethics principles, conducts AI ethics research, and provides AI ethics consulting services.
IBM's Ethics & Society Division is helping to shape the future of ethical AI and is making a
significant contribution to the development of responsible AI practices.

The IBM Ethics & Society Division engages in a variety of activities to achieve its goals,
including:

• Developing AI ethics principles. The Division has developed the IBM Principles of Trust
and Transparency, which provide a set of guidelines for the responsible development and
deployment of AI. The Principles are designed to help organizations build trust in AI, make
AI more transparent, and ensure that AI is used in a way that is consistent with human
values.

• Conducting AI ethics research. The Division conducts research on a variety of ethical
challenges related to AI, such as bias, discrimination, privacy, and the impact of AI on
society. This research helps to inform the development of AI ethics principles and
practices.

• Providing AI ethics consulting services. The Division provides AI ethics consulting
services to businesses and governments. These services help organizations to develop
and implement ethical AI practices, and to comply with AI ethics regulations.

• Raising awareness of AI ethics. The Division raises awareness of the ethical challenges of
AI and promotes responsible AI practices through various channels, such as articles,
webinars, and conferences.

Ethical AI & AI Legislation



Customer Experience Analytics
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Customer experience has become a key differentiator, driving customer loyalty, brand reputation,
and long-term success. Customer experience analytics (CEA) plays a crucial role in unlocking
valuable insights from customer data, enabling businesses to gain a deeper understanding of customer
behavior, preferences, and pain points.

CEA encompasses a range of data-driven tools and techniques that help businesses analyze
customer interactions across various touchpoints, from websites and mobile apps to social media and
customer service interactions. By leveraging CEA, businesses can identify areas for improvement,
personalize customer experiences, and deliver exceptional customer experiences that drive business
growth.

1. AI-powered insights and personalization

AI is transforming CEA by providing automated insights, predictive analytics, and personalized
recommendations. AI-powered tools can analyze vast amounts of customer data in real-time, enabling
businesses to identify trends, patterns, and customer preferences.

2. Omnichannel insights and unified customer profiles

CEA is moving beyond siloed data analysis to provide a holistic view of customer interactions across all
touchpoints. Businesses are investing in unified data platforms and analytics tools to create a unified
customer profile, enabling them to deliver a consistent and seamless customer experience.

3. Predictive analytics for customer churn and advocacy

Predictive analytics is being used to identify potential customer churn and proactively address
customer pain points. Businesses can use CEA to predict which customers are at risk of churn,
enabling them to take action to prevent customer loss and foster customer loyalty.

https://bakertillygda.com/


Customer Experience 
Analytics
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Salesforce's acquisition of Tableau exemplifies the growing importance of CEA and the potential of
data visualization to enhance customer insights. Tableau is a leading data visualization platform that
enables businesses to create interactive dashboards and reports, making CEA more accessible and
actionable. Salesforce's acquisition of Tableau signals the company's commitment to data-driven
decision-making and its belief in the power of CEA to drive business growth.

Salesforce's M&A strategy for integrating Tableau involved several key steps:

• Integration of Data Visualization Capabilities: Salesforce integrated Tableau's data visualization
tools into its CRM platform, enabling businesses to visualize customer data and gain insights from
their customer interactions.

• Enhance Customer Experience Solutions: Salesforce developed new customer experience
solutions that combined Tableau's data visualization with Salesforce's CRM data, providing
businesses with a comprehensive view of customer interactions.

• Expand Data Analytics Platform: Salesforce expanded its data analytics platform by incorporating
Tableau's data visualization tools, making it a more powerful and user-friendly platform for
businesses of all sizes.

https://bakertillygda.com/


External Data
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In the analytics landscape, businesses are increasingly recognizing the value of external
data to gain insights, enhance decision-making, and drive growth. Leveraging
external data encompasses the process of incorporating data from sources outside of a
company's own data ecosystem, such as publicly available data, social media data, and
industry data.

1. Data aggregation and curation

Businesses are investing in tools and technologies to aggregate and curate external
data from a variety of sources. This involves cleaning, normalizing, and standardizing
data to make it usable for analysis and insights generation.

2. Data enrichment and integration

Businesses are enriching their internal data with external data to gain a more holistic
and comprehensive view of their customers, markets, and operations. This integration
allows businesses to uncover hidden patterns and trends that would be difficult to
identify with internal data alone.

3. Data-driven decision-making and innovation

Businesses are leveraging external data to inform their decision-making processes
across various functions, such as marketing, sales, product development, and customer
service. This data-driven approach is leading to new opportunities for innovation and
competitive advantage.



Open Data
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Open data, the freely available and publicly accessible data collected by governments,
organizations, and individuals, has emerged as a transformative force, revolutionizing
industries and driving innovation across the globe.

Open data is defined as information that is publicly available, free of charge, and
accessible to anyone. It can be in various formats, including text, images, audio, and
video. Open data has numerous benefits, including:

1. Transparency and accountability

Open data can help to increase transparency and accountability of governments and
organizations.

2. Innovation

Open data can be used to develop new products, services, and solutions.

3. Economic growth.

Open data can help to stimulate economic growth by providing new opportunities for
businesses and entrepreneurs.

4. Social progress.

Open data can be used to address societal challenges, such as poverty, education, and
health.



External Data
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In 2023, Coface, a global leader in trade credit insurance and supply chain finance,
acquired Rel8ed, a leading provider of business data analytics. This acquisition marked
a significant strategic move for Coface to expand its data-driven risk management
capabilities and strengthen its position in the evolving trade finance landscape.

Coface's M&A strategy for integrating Rel8ed involved several key steps:

• Integration of Rel8ed Data Intelligence Platform: Coface integrated Rel8ed's data
intelligence platform into its trade finance solutions, providing businesses with a
unified risk assessment experience.

• Development of Specialized Data-Driven Risk Solutions: Coface developed
specialized data-driven risk solutions for specific industries and use cases, leveraging
Rel8ed's expertise to address the unique needs of different business domains.

• Talent Acquisition and Retention: Coface committed resources to secure and keep
the skilled workforce of Rel8ed, guaranteeing the company's innovation and expertise
would continue to be a crucial asset.
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In the dynamic world of work, businesses are constantly seeking innovative ways to
enhance productivity, streamline operations, and foster employee engagement. One
emerging trend that is gaining traction is augmented working, which leverages
technology to augment human capabilities and optimize the work experience.
Augmented working encompasses a range of technologies that integrate seamlessly
with the human workforce, empowering individuals to perform tasks more effectively,
efficiently, and creatively. These technologies include wearables, virtual reality (VR),
augmented reality (AR), and artificial intelligence (AI).

1. AI-powered tools for task automation

AI is automating routine tasks, freeing up human workers to focus on more strategic and
value-added activities. AI-powered tools are enabling workers to automate repetitive
tasks, generate insights from data, and make informed decisions.

2. Wearables and VR for remote work and collaboration

Wearable devices and VR platforms are enabling remote collaboration and enhanced
communication. This technology is breaking down geographical barriers and fostering
real-time collaboration among distributed teams.

3. AR for contextual guidance and assistance

AR is providing real-time guidance and assistance to workers. AR overlays digital
information onto the physical world, providing guidance, instructions, and contextual
information for tasks.

Augmented Working

https://bakertillygda.com/
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Google's funding of Magic Leap exemplifies the growing importance of augmented
working and the potential of AR in the workplace. Magic Leap's technology aims to
create immersive AR experiences for both consumers and businesses. Google's
acquisition of Magic Leap signals the company's commitment to augmented reality and
its potential to transform the workplace.

Google's M&A strategy for integrating Magic Leap involved several key steps:

• Integration of Technology and Teams: Google integrated Magic Leap's technology
and team into its own AR development efforts. This involved bringing Magic Leap's
engineers and developers into Google's offices, and it also involved sharing
knowledge and expertise between the two teams.

• Focus on Enterprise Applications: Google focused on developing AR applications
for businesses. This included developing tools for training, collaboration, and
customer service.

• Collaboration with Industry Partners: Google collaborated with other companies to
develop and promote AR solutions. This included partnerships with software
companies, hardware manufacturers, and telecommunications providers.

Augmented Working

https://bakertillygda.com/
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Global Funding

Source Crunchbase.
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Global Funding by 
Geography
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Global Funding by Sectors

*Note:

The table shows the distribution of AI,
ML and Data Analytics companies
segmented by different sectors or
categories. It should be noted that a
company may also be in one or more
other categories.
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Global Funding Funnel
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Global Acquisitions

Number of companies in the AI, ML
and Data Analytics sector that have
bought from other companies (in the
sector or not) in the last years.

Number of companies in the AI, ML
and Data Analytics sector that
have been acquired by other
companies (in the sector or not) in
the last years.
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Source Crunchbase.



Global Acquisitions by Geography

Number of companies in the AI, ML
and Data Analytics sector that have
bought from other companies (in the
sector or not) in the last years by
continent.

Number of companies in the AI, ML
and Data Analytics sector that
have been acquired by other
companies (in the sector or not) in
the last years by continent.
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Global Acquisitions by Sectors

*Note:

The table shows the distribution
companies segmented by different
sectors or categories. It should be noted
that a company, in addition to being
categorized as AI, ML and Analytics,
may also be in one or more other
categories. #Acquisitions show the
number of companies bought during the
whole time.

© Baker Tilly

Source Crunchbase.



Latest Acquisitions
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Latest IPOs
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Source Crunchbase.

On December 29, 2023, UBTECH Robotics
made its much-anticipated public debut on the
Hong Kong Stock Exchange. This landmark
event marked a significant milestone in the
company's journey to become a global leader in
the robotics industry. The IPO generated
substantial funding for UBTECH, which it plans
to utilize to accelerate its expansion plans and
enhance its product development capabilities.

UBTECH Robotics is a leading innovator in the
robotics industry, specializing in developing
advanced humanoid robots, educational robots,
and smart home robots. The company has
garnered global recognition for its cutting-edge
robotics solutions, which have attracted a wide
range of users, including children, educators,
and businesses.

The IPO provided UBTECH Robotics with a
substantial boost in capital, enabling it to pursue
its ambitious growth strategies. The company
plans to expand its product portfolio, invest in
research and development, and strengthen its
global market presence. These initiatives will
further solidify UBTECH's position as a key
player in the robotics industry.
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Innovation

© Baker Tilly

The innovation stage represents a formative period
in which ideas are transformed into viable
businesses. Early investment rounds serve as
catalysts during this stage, providing the financial
fuel needed to turn innovative concepts into reality
and set the foundation for future growth and
success.

Artificial Intelligence, Machine Learning, and
Predictive Analytics companies play a
fundamental role in technological innovation and
development. These companies offer solutions and
applications that range from data management to
the implementation of complex processes.

The Healthcare and Consulting sectors should be
highlighted, as they are not in the technological
industry but still have presence in these tables.

Source Crunchbase.



Innovation
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On January 1, 2024, Fusor.AI officially launched its operations with a mission to
revolutionize the way individuals work, learn, and live by optimizing their posture and
movement patterns.

Fusur.AI's core product is a groundbreaking sit-stand workstation that seamlessly
integrates AI and advanced sensors to provide individuals with personalized
ergonomics solutions. The workstation continuously monitors the user's posture,
activity level, and environmental factors, providing real-time feedback and
adjustments to promote optimal alignment and support.

On October 1, 2021, Minddust Labs, a company developing artificial intelligence (AI)-
powered cognitive computing platforms, successfully secured a seed/angel round of
funding. This investment is expected to help Minddust Labs accelerate its research
and development efforts, expand its team, and prepare for future rounds of funding.

This funding is a significant milestone for Minddust Labs, as it validates the company's
technology and its potential to revolutionize the way businesses use AI. The
investment will enable Minddust Labs to further develop its AI-powered cognitive
computing platforms, which are expected to help businesses improve their decision-
making, optimize their operations, and gain a competitive edge.



Growth
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The growth stage marks a period of rapid expansion and
increasing market influence for businesses. It is characterized by a
strategic focus on scaling operations, capturing market share,
and optimizing profitability, with corresponding investment
strategies aimed at supporting these objectives.

Based on the data provided, AI, Machine Learning and Robotics
stand out, exhibiting noteworthy relevance in terms of their overall
percentage share. As we delve further into the stages where
Venture Capital plays a more pronounced role, a notable emphasis
is observed on IT companies with a software-centric focus, aligning
with the earlier mentioned industry trends.

It is worth highlighting the Healthcare sector, which, although not
belonging to the technological landscape, continues to show
promise and remains an intriguing area of interest.

Source Crunchbase.
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On January 23, 2023, OpenAI announced a
massive venture capital investment round,
aiming to bolster its research and development
capabilities and solidify its position as a leader
in the artificial intelligence (AI) industry. This
significant investment reflects OpenAI's
commitment to innovation and its ambition to
expand its addressable market in the AI
segment.

The investment will be directed towards
research projects, talent acquisition, and
infrastructure development. This expansion will
enhance OpenAI's ability to conduct cutting-
edge research in AI, attract top talent, and
build the infrastructure needed to support its
growing community of researchers and
developers.

OpenAI's VC round signals the company's
aggressive approach to AI dominance,
highlighting its willingness to invest heavily in
its future growth. With this investment, OpenAI
aims to further accelerate its innovation in AI,
solidifying its position as a frontrunner in this
rapidly evolving field.



Consolidation
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The consolidation stage represents a transition toward a
more mature and strategic approach to business
management, where the company seeks to maintain and
enhance its market position after a period of rapid
growth.

As we transition into the more mature stages of investment
rounds, it becomes evident that there is a notable
continuity in the interest shown towards Software,
Artificial Intelligence and Analytics companies, albeit at
a slightly reduced scale compared to the growth stages. It
is essential to emphasize that despite the relatively
diminished investment focus during this phase, these
companies have typically solidified their positions and
exhibit heightened financial stability.

Source Crunchbase.
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On April 7, 2023, TipRanks, a company that provides financial research and
data to institutional and retail investors, announced that it had raised $225
million in a Series F funding round. The round was led by Tiger Global
Management, with participation from Insight Partners, Dragoneer Investment
Group, and Altimeter Capital.

TipRanks is a leading provider of financial research and data to institutional
and retail investors. The company's platform provides investors with access to
real-time insights from over 2 million financial professionals, including
investment bankers, sell-side analysts, and hedge fund managers.

On November 30, 2020, S&P Global, a leading provider of financial market
information and analytics, announced its acquisition of IHS Markit, a global
information, analytics, and compliance company, in an all-stock transaction
valued at approximately $44 billion. The acquisition was completed on March
31, 2021.

The combination of S&P Global and IHS Markit created a premier provider of
information and analytics for businesses, governments, and individuals
around the world. The combined company's products and services span a
wide range of industries, including financial services, energy, healthcare, and
sustainability.
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Most Active Investors last 3 Years

Venture Capital

Private Equity
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Latest Investments
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About Baker Tilly 
Baker Tilly is a leading advisory, tax and assurance firm dedicated to building long-lasting relationships 
and helping you win now and anticipate tomorrow. We have only one agenda: Yours.

“We describe change as progress because that is
exactly what is happening at Baker Tilly. Our
fundamental purpose is to enhance and protect our
clients’ value”

Francesca Lagerberg– CEO

“Relationships are the foundation of our firm.
They are the way we earn the trust of our clients
and our teammates”

Bill Chapman - Partner

https://bakertillygda.com/


Now, for tomorrow
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"Data for making this report are sourced from 
Crunchbase https://www.crunchbase.com"

advisory@bakertilly.es
+34 946 42 41 42

Contact us:

https://bakertillygda.com/
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